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HOW CAN WE MAKE 
SYDNEY'S MUSICIANS 
MORE INVOLVED IN 
ACTIVISM? 

MOBILIZING SYDNEY’S ENTERTAINMENT 
INDUSTRY 

Brad Eather – Seren Kutay 



DESIGN BRIEF  
 

‘How can we use technology to 
instill some pride within the 

community? How can we educate 
and agitate musicians enough that 

they become more active in 
standing up about the issues 

affecting them?’ 
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WHY DO THEY NEED TO 
BE MORE ACTIVE? 

Venue Closures Mean. 

•  Less Opportunity 

•  Less Income 

•  Less Exposure  

 

Being More Active Means. 

•  Fighting for Opportunity 

•  Fighting for Income  

•  Fighting for Exposure  

•  Being Part of Something 
Bigger 

•  Statistics show a decline of 
61% in gig listings from the period 
of 2009 – 2013 (City of Sydney 2014) 

 

•  Of those surveyed… 83% are 
unaware of the Live Music 
Action Plan, designed to help the 
industry.  

 

•   78% have been directly affected 
by the lock out laws, 63% had a 
negative affect… 

•  78% believe it is 
important! 4 



WHY AREN’T THEY 
GETTING INVOLVED? 

Our Research Shows 
 

•  Lack of knowledge about laws and legislation affecting 
them.  

•  The nature of their work place (never being in the 
same place at the same time)  

•  They dont know anyone else involved. 

•  Perceived negativity toward activists “i think a lot of the 
time its a bit of an ego trip for the people that are doing it”  

•  Too many causes on social media makes them feel numb and 
un-empowered. They don’t think anyone will listen  5 



HOW ARE THEY MOST 
LIKELY TO PARTICIPATE. 

Our Research Shows 
 

•  34% agree that having more people around them involved in 
activism would assist. 

•  Our data suggests the majority of musicians in Sydney would be more 

likely to participate in activism either by Volunteering, 
Hosting an Event or attending an Event  

•  More information!  
•  78% feel that community activism is 

needed in the industry, but don’t know how to get involved 

They definitely don’t sign petitions.  
BUT THEY ALL USE SOCIAL MEDIA AND TECHNOLOGIES! 6 



DESIGN SOLUTIONS 
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Manage a Band Game App QR Code to Information Website  

Virtual reality gig glasses 



TESTING  

Brad Eather - Beat4594 8 

“I know a little bit more about it but I don’t think it really offers 
anything more than a bit of information… I mean I’m not going to go 
and start a protest because of the app or anything.” 

 



FINAL DESIGN: HOLOGRAM 
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An event hosted at an old music venue that utilizes the 
hologram to project artists playing at the venue that 
use be there. During the concert there is a scene that 
shows what the venue does now and draws attention in 
a dramatic way how the state of Sydney’s music 
industry is failing. 



•  Identifying musicians willingness to be involved through events. 

•  Utilizing ground breaking interactive holographic technology. 

•  Bringing the community together. 

•  Presented through an art installation to alleviate negative activist stereo 
types. 

•  Engaging 

•  Aim: evoke emotions, agitate and address the need for community to 
band together 

DESIGN SOLUTION:  HOLOGRAM EVENT 
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 https://youtu.be/f1CryW1m5Cc 



TECHNOLOGY AND ACTIVISM  
HOLOGRAM: BENEFITS 

Research suggests :  

•  The groundbreaking nature of holograms generates more 
conversation around holographic shows, this is of extreme benefit 
when trying to mobilize a potential activist group. 

•  Holograms can be adapted for any sized venue. 

•   Shown to have significant impact, engagement 
and affect on users. 

•  Shown to have greater informational impact (HonhKun Chin, Jae 

Young Kim 2015). 

By using a hologram at an event we can bring people together to educate 
them about the state of the industry, generate conversations and empower 
people to become more active. 
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CONCLUSION 
We feel and our research suggests that by using using 

technology in conjunction with a series of holographic events. 
We can influence and impact the target users much more 

effectively and incite them to become more involved in the 
local community.  

 

•  The events offer connections with like minded people.  

•  Leave an impact on the users  

•  Gives them a platform to become inspired and more 
active.  

•  The hope is that it raises awareness and brings the issue 
to the forefront of the industry. 
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